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TO ANNOUNCE SOMETHING
EXCLUSIVELY FOR YOU

STAY TUNMED: JUME 2021
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TEASER SOCIAL POSTS

TOPPERS PIZZA LOYALTY CAMPAIGN
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WE WANTED
ANT-BASED TOPPERS PLANT BASED CAMPAIGN

PIZZA Plant-based options aren't enough. Toppers introduced a full plant-based menu that

o -
o -

went a few steps beyond "hold the cheese and add some veggies®. From wings
to pizza to their infamous cheese sticks, known as Topperstix, they made sure
to welcome all dietary considerations. And we ended up introducing the brand
to a wider audience of pizza lovers who aren't necessarily meat lovers,

that was also pizza

m plant-based menu

Qv

oppersplzza In 070 1, Gl

_ PLANT BAGED INTERAGTIVE CAMPAIGN  DARLING MARERY






ELEMER Lo OF
ROVERTIDING




acf
st

LEMENTS OF ADVERTISIN

cnrvwmmn




[ TOPPERS PIZZA BOX MEOAGING  DARLING MAKERY



CLEMENTD OF ADVERTIDIAE

COPYWRITING




aaf

st

[ TOPPEHS PLZZA BOX MEGSAGING

| -_ N -y
—— =

Lt LT i I, A E:I.Elihn
N QUSHEART Lt e

|

ASE Yoy
LY TN v

TS 10 55688 for deals

Tew” Tohne

_\_‘_-_-_h___
% WO WIS ONEN WMOLLARELLA,

DARLING MAKERY



acf
St

1EATo OF ADVERTIOII

cnrvwmmn




St

PILLA IS

H oo ' mmertistled waihy thiz order i
A CIRCLE | Rislly ity oty coot Vel ot oo ol e e Do cust Jol e
OF TRUST Not z problem. No hurt feelings whatsosver.

(10PPEHS PIZZA BOX MEwoAbiNG  DARLING MARERY



acf
st

e -.-- -.. .- LN ) 1w I.. LR LR, LS .- . - ... . W & i ko on L & L] - .. L -

Ol O i . " uu o . 5 " ol T SO . “ oo " = . ] R
= 5, i 3 i m s E 5 2w " i = 5 4 3 i 5 s 3 v [ 3

5. . G ' . » . N u N B - u Co . : 1 ' . . . . 5 L - u

= e N ] 1w o e X g " ) [ 5 n [ 39 3w 5 = 3 3 s . a '

-. i .- .. -.. .-. .... I.. .-. ... -- -- -J- --.-. -J- .-I .- .- (O ...'. 1} .-- E: TN .- e

N . Ll ) . (o - s o W > aw u s il u ] s . N 5 . s n ofills sl s

= L] Ct 3 Ll ! = [ ] = i 3 3 2 3 & s 3 ¥ &5 4 [

" a CIRC I PSS ] . . it o ) w ol i . . ' s ’ Sl &

5 S o e ] e e e b i ] - oy Fhyri T ulh et 1 o " o o . 3 [

g = = 3 Cll W B 5 W L] v ¥ NN L s We 5 2 3 N i u i 3

S Chal ) R . SSC e N 3 ) Uil . . s’y a . ’ . . .

5 g B i ! s ke e Rl LS W ¥ ) Ul au B [ 3 3 3 b W W . 5 ] .

' 5 = afis afls s = = . " ey il - a s ML S s s - - s a ofills s

i sy s heN= L | L v . " o wally 8 . T L 3 & i il [ 5 5 54 5 s

¥ “m I Y N . i e e W = i " 5 n o ik 3 - v " e s " a

’ . Y S5 ¥ i - 5 = ) i i - n : o + ' F g . 5 a

o o) M C ICOCRE N D ! - L W fj=n =l ¥ v ol i O L e

5 . L b i Py e N K T My B ey s ol & i ) o W] ol

- Eh E (s 4a S T o D o I_. e e S e ERE e ‘) . v oo ls 4 3 Cas e

.:,'_.'_ ol e : _'. :. :-. '.:._.' ..:.. .:.. .'_. .' N _ - e ! o : -_

LIREMATOGRAPHY -
oIAbLE




acf
st

(A0 BiNG LODCFIRE aTU0I0Y



acf
St

CILRRLE I @ T AP LR QA
ML IDR I L ARRED L

IIII[MMIIIHIM'IIY
oIAGLE




acf
st

o S
|\ ST KW ST AR TONNSE



acf
St

m'p | [Nl ] LR ] L] s Ma = b= ] N wmig 2w ] 2w » i & &n ¥ Tt . a a
& pa = a ats L | s = a2k s a s W "3t Ul . i Ay N a m = sl = a5 &
[® Pt ] L] 3 i = s s 2 2 = ' a s & 3 3 1 i 4 5 i 1 L ' e 4

= [ Gt ' > a " s u N B LN ol . u a " ' s . = s = B

5 s L Pl 1. ! N L ' gt B " [ n [ 33 2 n i 5 n 2 1 5 s a s

L s [ L 5 = I Sl " s s '] 2t aa = a sk s r s a s s ) s

! ] 5 5= 3 3 4 I g 2 =" '] 5 " 5 [ % 3 e 3 s 1y s » "'y = Ma'a
5 = = 2"y L = s s s Pl et Sy 2 . 3 N 3 5 n s =z == sfills"s a
L = L] =3 fa'y 3w S L = = 5 x = aa 3 1 [ 3 -3 : B a g [ aa
T = a .4 2 3w B N ) s . Tt 5 W % ol s . s + 3 s s ) S

[ s [ 255 5§ = L5 . aq o 8 [ ' g ¥ .3 2 .3 ' 5 L

5 o . . O a P 3 a4 = LN " i s sl s o . + ' " 5 s 3

=z sills & = f = = paws m g a3 s " NN L s W' 3 a 2 # B i 3 N . 3

5 pw = e H{h sl 5 N = W= T ol a 4 sl 2 g 5 B B

= 5 sz = [ Sl S0 i) 359 LRSS g ¥ ' L 3" B [ 5" 3 3 3 W ® “hl i .

s = 1 s aff="a x "% 3 B 5y $ = it Dl =i 2 oL, Mg 2 xR = s ma sillss

L =W =ty Ol 0 i) a2 3 23 5 ] | s alls"; 3 iy . 3 i3 L od a [l s § 4 n_a
. ¥ s | [ ] "3 +al s . 5 Ll " . g 3 [ ' 5 M s a = . a
¥ ] ) s = . & weta e Mgl T 5 3 & 54 ! 3 o L ' e N iy gt
» ) [ i St [ (el 5 ) + u an e .4 a Ty + # 5 N - n s sl d

b 'y [ s ] e . gy ' ') ) " ] ! § g 3 5 8 5 3 g 3 F & L ="
5 p . " a a e § 4 s ] et . ] = 3 3 % s 4 ) = P - "
& & O | 5 & 3 : 3 5 4 + 8 ¥ | e (% ] & + & F b 5 5 3 (0
¥ + s o S ™ s = K $ s Al S g il 5 8 . Sy + $ £ . ) # s B -
= 3 | [ | ) [ & & L ! ) 3 5 5 ¥ - i | + B e 5 5 + 4 ¥ Y ] [ 3 Cal [
¥ " = Ot e ! o Sty g ¥ L 2"l s # ol [ s s # =" o

& 13 B ; [ 2 B W o N "l B & o | 354 3 * 5 (i
SF g Pty e 2 "2 a % + ' S S ¥ =N = Sy iy ' e ¥ o S ¥ o8
T ] [ .0 & d 3 e e " [] 5 i o ! i 4, 4 % s aw g 3 |

CINENATOGRAPHY -
CANPALEN




St

[ OANIT 0P HODGERS TOWNGERD



acf
st

n'p = m g [ ] L] w Ma = b= ] e v L an ] 3 ' n s il s n e L x 2 & . wis W
= pa e | Sy St s = a N . " Ch a_a N 1 N W - O a
® = n L] ! i s s L a = ' a s B 3 1 i 8 5 1 L . ' : 1
= Gt ' o . - § N B LN T ng .u a " . s 5 . L .

5 L ) 1w F N L [ § B " [ s [} 33 3 n » . n 3 5 s . s

L [ C 5 = = S " s s ) 2 s m il 2 r . a s s 5 = =

! 5= 3 4 3 2 h = = '] ') " 5 [ + 3 ln 3 2 3 s " 3 = Mls’a
5 . 2"y . Lo = s s s 5 = . iy 2 3 N 3 = s = = = aflill="s 2
[® L] a3 fay L 3 mow 2 = = " x = 2 a 3 2 a 3 -3 3 x =" 5E g = lla
T a .4 L 3 m ) & . ! e w ol s . + 3 s ) ]

5 B Ol o M B A N e an g " all et " . s ' .t Sy Sl B8
=g = W = paas @ m 2’ & L " B g L s l's 3 a 2 @ i s N = 3

5 g a%n LY 3 2 a3 NN == U ol a 4 5 B B

= gw [ Ol WS i 358 LA '] '] L aln ! 5" 3 3 3 W ) ]

¥ 5 ="l "3 x W s » it ol = d s TY, Pt 2 = = s ma sills s

E 'y Cnl W i a2 3 5 B F 5 = s ! w alls" g 3 3 . + i 3 a1 '] [l a g 4 n_a
u s | [} L] a4 sow e . . ra N b 2"a 3 = ' N & . a . =
¥ ] ) sl u . & s’ + 5§ . 5 3 & 3 4 [ 3 . & 8 4 : ' gy d Figh
T . I St # el N $ + = =y B Y a " + F 4 #n PR @

W [5) s ] ' = ¥ ) B " ) [ 3 3 g n = 3 g 3 F & P T ol
5 . " ! a e & 4 & ] et . ] il 3 3" 3 s + ) = O St a
& | 5 (! g : i 3 5 4 § § T s (S ] & + 4 5 B ! 5 . 0
¥ s o 3 8 ™ ity (g =W f s P el il Sy 3 Sy + $ £ s ) r s =0 =
= [ | § (! i 3 & 3§ ) 3 § s ) Py e Tl =l & & 5 + § 4 § (Y ) i =Tflleg
& = [ | b & 'y ot g N i L a's . s sl 5 (5 4 s ¥ =" [ )

; [ 3 5 vFa S B ' ) ' & = L 35§ 3 F 5 e
] et 2 s a . + ' Pt N ® = u b @ ; ! A + o Syt ¥ 3
T, = [ .8 & i 3 g " [] 5 i ! . 4, 4 3 3 3 W

l:unlmn CENERATEL
MAGERY (CE)




‘ 7! 6/{( fﬂxff/j_,,f’f
CASES URDERED/ 1
J / 2l

| BUD LIGHT SPAING BREAR aWITEH



acf
st

l l 1IN " I
RERKIR RR'R!INM. V'R ARIRRULL L

[II FDITING



acf
st

T — P AGEEY

— =
= » : - -



acf
st

ENENTS OF ADVERTISIN

vm[u i



acf
st

_(LONG LIVE IG0RIVG a[OLEN SUN



acf
st

LEMENTS OF ADVERTIS

VIDED EDITING



acf
st

[ AAD BiNGD LODCFIRE aTUDI0Y



acf
st

FLENENTS OF ADVERTISIN

m[n EDITING



acf
St

[allLL bl ONGE HIEM



acf
St

(LEMENTD OF ADVERTIOIN

VOICEOVER




_ _ |
aaf '
sti
| ATl NEW TAQIE RO0GERS TOWNSERT .




acf
st

L] = =g § L] 5w ] ' = = . I L W = 3 2w = 4l = a 2w ! 2 ] CEC
[ e | a3 . a i = a A ae B a a_a a a a = w4 s = 2 = =il = a
= a = n L] : i e [ L a = " a [ -y 3 i i 5 = 1 & e 4 1
" a Ot . o . N u W= LN Cl A 2 1 . s . . B

" a L | ] = 2 mls w ' gt » " ] n [ 5] 3] 3 # n s 1 5 n a s

s ' L [ = & ] 2 " i ') o s 2 law s afik s a 4 . N s s ) s ]

D] 5= 3 3§ F m m B L = 5 a 8 % 5 [ iy [ 3 b s B L s g = Ms'a
s = e w 3y . o = N = s 5w e s sl s 3 N 3 s r - === aiills"s 2
=5 L] a3 fa'y L] LR a = ® ] = a.n 3 3 a 3 = s [ L N ]
s a Foy sty 3 m B N ) r s [ W % ok n . a 3 ' o Sl &

-l - Pt e e i R y N o a3 ata et "3 . o . .t Ty SEE

[ [ 2 s pawm s nmg oy . " B g L s l's s 1 3 # 5 2 m i 3

= a e sl ol e s s o i a3 2"y g = = -y O 1 = £ [ N B

8 P sk oids 35 B 3 & ¥ g 4 » ') L e als & [ 3" g 4 3 L B 3 s

& 7 s alls il a = "3 4 B N s . P Cigl B = d 2 Py, g 2 . = = s ma siillss
| a'w s Ru s 2 3 3 5 3 T n ') | » ally p : T = $ i 3 3 d ) [l Ol 3 =
[ s O | 2" g C a8 sw Wy & " s O 5" 3 : £y [ + 4 5 # . =" =
& 5= ) il = . 3 Ea ! £ ’ " ™ u s g n 3 i & B F 5 : + Ty i -3
0 » o8 S " B N + + . 2"y = ] a Sy + # # g N a
=g [ s & ! 3 2 = b ) 5 ] ¥ 3 = 3 i $ F & ! ="
. ! [ b s a 3 B ¥ s - ] e Ch Fagl 3 3§ s § P = i T = 2
s s ¥ s & s g s a s + s g el & 8 . Sy M 4 " . ) ' "=
9 | i ¥ (! g 3 3§ 3 3o § 5 5 g R 2 gl | & 5 § & 4 d ¥ N 4 3 ol et
' = il 3 - i #74 4 W= iy s . 7 s . 5+ + po = ll= 8 [

o - 4 [ i g @ e 8 s 5 ¥ [ g | [ 3 ' g
Pt ] o 4 ] . + : e . 5 ¥ a8 ) ¥ & ' ¥ : T 5
5 = ] .8 % Fl ¥ B " ] 4 3 3 3 g S ;i 3 g - 3 3 2§

smm TESIEN -
CAMPAIEN




L o
aaf .
sti
w g . - |
4 o - T
5 % ." . .
p o i
E [N 1T lII' RO0GERS TOWNSEND .




acf
st

FLEMENTS OF ADVERTISING

LIS THATIOR




acf
st

7~ N\ FRESHLY FELLED BY
WISCONSIN CHEESE LOGGERS

b hiEmrordn, chieee Grans e misey mosmdadng, oo curying ouends snad Etbor Felufy
Frosh Dhass #osirt wa) vl CReess hifgers harvest IO el Wilseninadn maneiarella

[ TOPPES PIZZA BOX DESIGN DARLING MAKERY



acf
st

1wy wlerwryr i Her mmers 2 gl TR paniet B, wiemne Ching: s e
=1ij el Lham sfewp. Lreld ilums Chbyf e aliaa
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WE'RE ONLINE 24/7/385
Deals & ordering at Toppers.com.

JCIN OUR GROUP CHAT
Text "Toppers™ to 55688 for deals.
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NASHVILLE HOT
CHICKEN

WAS INVENTED
TO PUNISH

A CHEATING
HUSBAND

Source: the Internet

T —
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732

NASHVILLE HOT
CHICKEN

WAS INVENTED
TO PUNISH

A CHEATING
HUSBAND

Not cool, dude,
but the chicken is good
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% THE BLACK REP .

WHERE REAL BOMES HIT, THE TRUTH BOMBS FOLLOW.
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SOCIALSWIPE:

Instagram + Snapchat Stories

Virtual Vanguards love a good
story, and we're talking social
media stories here.

We are meeting our audience
with targeted story ads on
two of thelr most-used apps:
Instagram and Snapchat.

A30 muillian U

[ NOAGNOTAOATE  WEBSTER UNIVERSITY

@98

TikTok Series @

Imagine watching two TikTokers
fall in love, find a new friend or
aven an enemy, in under a minute.

Cur TikTok series consists of
mini-matches between micro-
influencers  that air weekly
throughout the campaign. The
selected “matches® teach each
other dances, give their best shot
at a pickup line battle, etc. to find
the explorative beauty in dating.
The influencers are encouraged to
find the value of the date even If
it's not romantically promising.

Virtual Vanguards are #extra on
soclal media, In the best way. To
appeal to our audience's love for
personalization and to provide user-
generated content, we are creating
two sets of Instagram and Snapchat
filters to help Virtual Vanguards pop
off on social media.

The first series Is a set of color
overlay filters that alter the look of a
photo. The second set is composed
of an Interactive text box predictor
filter that predicts the user's love life.

180 million Snapchal
w i Ly | 11 ]
or BOO millien |
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Harvest results don’t always reveal the full picture.

Real results happen when they're focused on you. No fabrications. No lllusions.
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